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Abstract 
Islamic websites (I-Webs) demand special attention by the nature of the content they deliver to users. To deliver 
satisfying and useful content for Islamic activities online (e.g. learning about Islam, questioning scholars, chat), it is 
important to identify and understand the most important features an Islamic website should portray. In this paper, we 
conducted extensive web searches and reviewed the literature on Islamic websites in order to explore features that 
influence users to visit a website for online Islamic activities, consequently leading to user satisfaction. The features 
were categorized into design, content, and Islamic. Design features were measured by usability, navigation, 
functionality, accessibility, interactivity, attractiveness, and security/privacy. Content features were measured by 
trust, objectivity, credibility, reliability, relevance, legitimacy, and authority. Islamic features were measured by 
Tawhid (belief), Sunnah, (practice), Niyyah (intention), ethics, identity, symbols, and software. We conceptualized 
and proposed that these features influence the use of I-Web and consequently lead to user satisfaction. The 
conceptual model will provide direction for future empirical research on Islamic websites, which is currently lacking.  
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1. Introduction 
fferent things to different people, and few researchers have 
attempted to define I-webs
is a key question to consider, particularly for readers who may not be familiar with the nuances and 
posited 
Islamic Environments have the potential to transform aspects of religious understanding and expression 
within Muslim contexts, and the power to enable elements within the Muslim populations in minority and 
an I-web as a 
-webs can be seen as 
websites whose main objectives are to convey the true teachings and practice of Islam online, and to 
promote peace and understanding among different religions, groups, and communities. Simply, they are a 
means of conveying Islamic teachings and practice through the Internet.  
Islamic websites have been categorized as community-based (Bunt, 2003), organization-based (Bunt, 
2003; Daniels, 2004), culture-based (Wan Abdul Rahim et al., 2008), information-based (Ibrahim et al., 
2010), Quranic-based (Bakeri, 2010); Hadith-based (Nor Shahriza & Norzelatun, 2005); and Fatwa 
: Bunt, 2003; Sisler, 2009). However, some researchers consider all websites about 
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s , and as such they neither classify nor categorize them (Wan Abdul Rahim et 
al., 2006; Shafie et al., 2010; Murni et al., 2011; Ishak et al., 2011). In this study, we maintain the generic 
www.islamicity.com, www.islamtoday.net, islamicweb.net, www.islamonline.net, islamicway.com). 
The rapid deployment of I-webs in recent years makes it important to explore the features influencing 
their use, to discover their impact on users, increase Islamic activities online, and ensure successful 
acceptance of I-webs. Hence, the objective of this research was to build a conceptual model for evaluating 
Islamic website quality from the perspective of use and satisfaction through theoretical investigation. 
Specifically, a conceptual I-web evaluation model was developed, based on the Muslim-UI framework 
(Wan Abdul Rahim et al., 2006; Shafie, et al., 2010), the I-web evaluation framework (Murni et al., 2011), 
Islamic ethical moral values (Hameed, 2009), the IS Success model (DeLone & McLean, 2003), and other 
related literature. Thus, an overall conceptual model was created to summarize the key relationships 
between website features, use, and user satisfaction. The model is intended to provide a mechanism or 
tool that will enable I-web owners, researchers, and designers to identify quality features.   
2. Literature review 
I-web evaluation studies have been steadily growing in number over recent years, with many 
researchers applying existing models from different contexts to identify criteria for I-web evaluation 
(Daniels, 2004; Wan Abdul Rahim et al., 2006, 2008; Shafie et al., 2010; Murni et al., 2011; Ishak et al., 
2011). Several approaches have evaluated I-webs both from users  and scholars  perspectives. Some focus 
on interface design features (Daniels, 2004; Wan Abdul Rahim, 2008; Bakeri, 2010) but the majority pay 
more attention to the quality of the content (Nor Shahriza & Nurzelatun, 2005; Kasmani et al., 2008; Ishak 
et al., 2011). The overall I-web features (design, content, and Islamic) identified in previous studies are 
summarized in Table 1. 
The above approaches are similar to those applied by researchers in evaluating commercial websites 
(Sutcliffe, 2002; Zhang & Dran, 2002; DeLone & McLean, 2003; Song & Zinkhan, 2003; Kim et al., 
2009). Sutcliffe (2002), for example, used two approaches in evaluating websites: first, observation of 
-style heuristic evaluation in which the quality 
of the interface is judged against a set of criteria - the heuristics. However, most of the previous studies on 
I-webs have focused on developing measures to evaluate either the interface design or content quality, and 
there is a lack of research on the use and satisfaction of I-webs from the users  perspective.      
 
Table 1  
Previous research on I-web evaluation & identified features  
Authors Identified Features 
Daniels, (2004) Attractive, information (relevance, reliability), navigation, credibility, community.  
Murni et al. (2011) Legitimacy, relevance, accuracy, authority, objectivity, navigation, interactivity, accessibility. 
Wan Abdul Rahim 
et al. (2006) 
Islamic identity (identifier), Islamic traits (language content, use of real photos & animation, Islamic sound, 
Islamic application/information, Islamic basic communication, support/security), usability (usability test  size, 
speed, and broken links) 
Kasmani et al. 
(2008) 
Authoritativeness, up datedness of information, credibility of scholars, accuracy of information, reliability of 
translation, authorship, sponsor of website, type of website. 
Hameed (2009) Ikhlas  sincerity, Amanah  honesty, Wafaa Ahd - keep promise, Tawhid  belief, Niyyah  good intention.  
Ibrahim et al. 
(2010) 
Credibility, benevolence, Tawhid, avoid distraction, presentable, well-conveyed, avoid unfairness, avoid 
childishness. 
Shafie et al. (2010) Islamic identity, Islamic traits, usability, information architecture. 
Ishak et al. (2011) Credibility: visual appeal, source-writer relationships, authentic ity, web reputation, 
bility. 
Saidin (2012) Tawhid, Sunnah, Niyyah, Sharia, moral values 
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3. Conceptual background 
A religious website can be considered as a group of features that convey the fundamental principles of 
that religion to its followers. Thus, I-webs use several features to convey the messages of Islam to online 
users. After critical examination of the features identified in Table 1, we group them into three main 
categories: design features, content features, and Islamic features. Within each category the features are 
reduced to the seven most important. Based on conceptual definition of the features in different contexts, 
we believe they are sufficient measurements of their category.  
Design refers to website performance as perceived by users. It is evaluated by measurements such as 
usability, navigation, functionality, accessibility, interactivity, attractiveness, and security/privacy. 
Content is the degree to which the u
obtained (Kin et al., 2009); it is measured by content trust, objectivity, credibility, reliability, relevance, 
legitimacy and authority. Lastly, Islamic features refers to website characteristics that portray the 
fundamental principles and attributes of Islam, evaluated according to Tawhid, Sunnah, Niyyah, ethics, 
identity, symbols and software. 
3.1. Muslim User Interface Framework 
Significant effort has been made in identifying and evaluating the features of I-webs from the 
perspective of user interface design. Empirical investigation on Muslim user interface evaluation was 
conducted by (Wan Abdul Rahim et al. (2006, 2008) and further adapted by Shafie et al. (2010). They 
investigated the presence of Islamic identity, Islamic traits, and usability attributes in 100 selected Islamic 
websites. They found that there is a substantial presence of Islamic attributes online (e.g. Islamic identity, 
low presence of Arabic text, Islamic sound, as 
well as usability levels and information architecture of the sites. Their proposed framework provides an 
important guide to understanding of the Islamic features that influence the use of I-webs, and it has been 
adapted in this study. Using the Muslim-UI framework as a guideline, we examined the features that 
portray Islamic attributes.   
3.2. Islamic Website Evaluation Framework (I-   WEF) 
This framework for I-web evaluation was developed by Mahmud et al. (2010) to determine whether I-
web quality is associated with user satisfaction. He explored both design factors (navigation, interactivity, 
accessibility) and content factors (legitimacy, relevance, accuracy, authority, objectivity) to develop 
simple ranking criteria for I-webs. Employing 12 postgraduate students to evaluate 40 selected I-webs, he 
found that I-web quality features were strongly associated with user satisfaction.  
The framework was then adapted and tested (Murni et al., 2011) by evaluating 50 popular Islamic 
websites. Two factors (design attractiveness and content reliability) were added to the framework, as their 
relative importance was perceived by the evaluators (Murni et al., 2011). In addition, 78 Muslim Internet 
users further explored design and content features of I-webs (Murni et al., 2011). The findings show that 
quality website features create a positive impression on users and subsequently lead to satisfaction. 
Hence, we found this framework suitable for exploring the I-web features that influence the use and user 
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3.3. User satisfaction as consequence of I-web use
Despite the widespread use of Islamic websites, few studies were found on user satisfaction with them.
As revealed in the literature review, most of the existing research focused on information architecture and
content quality (see Table 1). While those studies are an important contribution to understanding I-web 
quality features, performance, and user expectations, there is still a need to understand user use behaviour 
and especially satisfaction, which is the key to user loyalty (Zhang & von Dran, 2002). Website use and
user satisfaction have been widely studied in IS (DeLone & McLean, 2003; Kim et al., 2009), and
DeLone and McLean (2003) found the use of websites strongly and positively associated with user
satisfaction.
Website design and content have a significant impact on user satisfaction (Zhang & von Dran, 2002),
and the IS success model also includes system (website), information (content), and service qualities as
important factors for system (in this context website design) use and user satisfaction (DeLone &
McLean, 2003). Website design features significantly affect the way an information system is accepted
(Rai et al., 2002). Therefore, quality design features are perceived as influencing website use. When
information from the website satisfies the expectations of users, their use of the website is likely to
increase (Kim et al., 2009). Again, when the website portrays genuine religious attributes that satisfy the 
expectations of users, the use of the website is increased. Finally, increased use of the website ultimately
leads to user satisfaction with it.   
Moreover, a number of studies have shown correlations between the perceived information and design 
e.g. Hartmann, Sutcliffe, & De Angeli,
2007). The ultimate outcome of user satisfaction is behavioural use, meaning that users try a particular I-
web in the expectation that they will find reliable information about Islam. I-web user behaviour includes 
information search, continuous learning, and loyalty.  
4. Conceptual model
Based on previous research of both I-web and IS evaluations (as shown in Tables 1), this study 
proposes a conceptual model for evaluating the use of I-Webs and user satisfaction (Fig. 1). The model
determines which features influence the use of I-webs and how this impacts user satisfaction. The model
considers design, content and Islamic features (broken down into the components described in section 3)
as the major influences on I-web use. It provides a theoretical foundation for evaluating user satisfaction
with I-webs (use behaviour user satisfaction).
It will not only help to examine how design, content, and Islamic features affect the use of Islamic
websites but also investigates the relationship between use and its impact on user satisfaction.
Fig 1. Conceptual model of Islamic website evaluation
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5. Discussion 
One of the greatest impacts of I-webs is their ability to provide unique features that attract users, 
satisfy users  information needs, and genuinely portray Islamic principles. The catalyst to this great 
impact is the ability to create an I-web with unique and high-quality features (i.e. in terms of design, 
content, and Islamic elements). The quality of these features ultimately influences users to explore and 
return to the website. Arguably, engaging in online Islamic activities is determined by the 
satisfaction with the website  features (Mahmud et al., 2010). In this paper, we posit that use of I-webs 
determines user satisfaction, which in turn enhances their religious knowledge and practice.  
In this paper, we identified several important I-web quality features, categorized as design, content 
and Islamic features. User satisfaction as consequence of I-web use was discussed. We used Muslim-UI, 
I-WEF and relevant literature as theoretical foundations to develop a conceptual model for I-web 
evaluation. To evaluate websites, many organizations depend on measures such as the numbers of 
members and unique visitors, average time spent per visitor, sales revenue, as well as users  
expectations/perceptions (Song & Zinkhan, 2003); however, the proposed model suggests several other 
criteria for evaluating I-webs, for instance, designing a site that is simple and easy to understand; and 
developing a credible and fulfilling system can enhance perceived usability (Song & Zinkhan, 2003). 
Again, our model might be useful for understanding the effectiveness of this technology, both in terms of 
website design and provision of reliable content, and in terms of portraying the true image of Islam (peace 
and coexistence). 
The rapid development of I-webs by many Islamic organizations and individuals has made it 
important to investigate the features that influence their use. This study has proposed a theoretical 
framework for I-web evaluation of the features that may affect the use of I-webs and satisfaction. 
By demonstrating the aspects of I-webs that are important for their use and user satisfaction, this study 
contributes to the emerging body of research on I-web evaluation. By classifying the I-web features into 
three major categories, this study also shows that I-web use is influenced not only by design and content, 
but also by the provision of good Islamic features.   
        
6. Conclusion 
This study explores theoretically the features influencing the use of I-webs and their impact on users. 
A conceptual model (Fig 1.) was constructed to evaluate I-web use and user satisfaction. The major 
features that influence the use of I-webs were categorized as design, content, and Islam. Design features 
included usability, navigation, functionality, accessibility, interactivity, attractiveness, and 
security/privacy. Content features included trust, objectivity, credibility, reliability, relevance, legitimacy, 
and authority. Islamic features included Tawhid, Sunnah, Niyyah, ethics, identity, symbols, and software. 
Nevertheless, based on previous research, we demonstrated theoretically that the features identified in 
the conceptual model will strongly affect use of I-webs and consequently lead to user satisfaction. 
Hopefully, the conceptual model answers three questions 1) What are the design, content and Islamic 
features of I-webs? 2) What major features influence the use of I-webs? and 3) How does I-web use  
judgement affect subsequent user satisfaction? 
We recognize that this study has limitations, but it does provide a background for future investigation. 
First, the conceptual model needs to be tested empirically with actual I-web users in different settings and 
groups. Second, we identified only the seven most important features for each of the three categories; 
there may be additional features that have a significant impact on the use of I-webs and user satisfaction. 
Third, we only considered I-web features in information-based I-webs, because of their 
comprehensiveness. Other I-web types might provide some but not all of the identified features within the 
three major categories. As such, careful application of the model for those websites is necessary. Finally, 
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this study has examined the impact of I-web features on use and user satisfaction. It would be interesting 
to see if future research examines other types of impact that the use of I-webs can create.  
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